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Where Grid Strategy Meets Manufacturing
and Supply Chain Reality

The Grid Delivery Summit — Launching at CWIEME Berlin, April 27-28, 2027



The Global Power
System Is at
a Breaking Point

Surging electrification, Al-driven demand, renewable integration, and
aging infrastructure are placing unprecedented pressure on grids
worldwide. Lead times for critical equipment like transformers have

doubled in recent years, supply chains are under severe strain, and
the workforce needed to deliver this transition is shrinking.

The challenge is no longer strategy — it's delivery.



The Grid Delivery
Summit Launches
in Response

A new industry platform focused on solving how grid ambitions are translated
into manufactured, deployable infrastructure at scale.

The Grid Delivery Summit brings the full value chain together — connecting
what the grid requires with what the industry can deliver — to ensure the future
energy system is not only designed but built.




Who Will You Meet?

Utilities, Grid Operators,
TSOs & DSOs
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*Attendees include C-suite executives, engineering directors, procurement leaders, and R&D
heads from the world's leading utilities and grid operators.

EPCs Active in Grid
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A Focus on
Real-World
Applications

Content Pillars

2 days of thought leadership, case studies, interactive discussions, and
curated networking — built for TSOs, DSOs, EPCs, asset managers,
transformer manufacturers, equipment OEMs, supply chain leaders, and
system-level technology providers.

| was in brilliant company with the
wider speaker programme. | think
this was fantastic. When you collect
people who have genuine insight,
something comes out of it through
the dialogue that makes the whole
to be more than the sum of the
parts. And | think that's what an
event like this does. I'll definitely be
returning."

PROF. HENRIK STIESDAL,
Wind Power Pioneer, Founder and
CTO, Stiesdal A/S




Who Should Sponsor?

The Grid Delivery Summit is designed for organizations at the heart of the grid infrastructure
value chain — those who supply, build, digitize, and deliver.
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Digital & Smart Grid Technologies 4 Grid Equipment & Substations
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Sponsorship Levels

Benefit Founding Partner Core Partner Supporting Partner
Investment €25,000 €12,000 €6,000
Speaking Leadership Keynote Panel / Session —

Agenda Shaping

Executive Roundtable

Exhibition Premium Pod Standard Pod Standard Pod

Summit Passes

4
Post-Event Insights ° Priority ° —




Founding Partner

Exclusive Opportunity (Only 3 Available)

Leading the conversation on grid delivery

€25,000

Strategic Content Networking & Brand Access & Passes
¢ Strategic committee «  Premium Pod in * 4 Summit passes
membership Summit area

. Priority post-event
*  Opening Keynote slot - Priority placement in insight summary

networking zone
. Stand-alone content 9 . Press release & verbal

session - "Founding Partner" acknowledgement

. . logo across all channels
. Leadership role in g

problem-led +  Stage, entrance &
roundtables sponsor wall branding
©  Pre-show industry «  Lunch table branding

report campaign with end-user access

ROl — Own a premium platform
at Grid Delivery Summit,
positioning your business as a
leader in front of utilities, grid
operators, OEMs and supply
chain experts who are actively
shaping delivery priorities of the
future of grid delivery.



Core Partner

Connecting expertise across the value chain

€12,000

Strategic Content

. Stand-alone content
session

. Participation in a panel
discussion

. Technical article on
GDS media channels

Networking & Brand

Pod exhibition space
within Summit area

"Core Partner" logo on
website, app & session

Branding on Sponsor Wall

Access & Passes

2 full Summit passes

Access to post-event
insight summary

ROI — Convert technical

expertise into qualifies
conversations with utilities, grid
operators, OEMs and suppliers
actively aligning on grid delivery,
manufacturing capacity and
supply chain resilience.



Supporting Partner

Supporting the future of electrification

€6,000

Networking Presence Brand & Visibility Access & Passes

*  Pod exhibition space -+ Logo on the Summit ¢ 1Summit pass
(tables & chairs webpaae and a
provided) within the Pad PP : Access to post-event

Summit area < Branding on Sponsor Wall insight summary

; ition your brand at the center of the
challenge: delivering the grid, nots

& grid operators
" mer & equipment OEMs
pply chain leaders

ROl — Build visible, cost-effective
presence and keep your business
connected to high-value
conversations around grid
infrastructure delivery.



CWIEME exhibitors only

Industry Voice
Partner

Move from exhibitor to industry contributor
€8,000

ROI — Turn your CWIEME Berlin
exhibitor presence into a thought
leadership platform at the Grid
Delivery Summit that drives
credibility, content exposure and

Content Opportunity Brand & Visibility Access & Passes stronger engagement with grid
delivery decision-makers.

+  Stand-alone content - Logo on website, app & © 2 Summit passes
session or panel discussion dedicated session
participation C Acgess to post-event
*  Branding on Sponsor Wall insight summary

. Technical article hosted on
GDS media channels



Utility Engagement
Partner

Direct access to utilities and grid operators
€10,000

Designed for strategic suppliers who
need face-to-face alignment with the grid
operators who define purchasing

priorities.
Meet The Grid Session Brand & Visibility Access & Passes ROl — Secure structured face-to-face
access with utilities and grid operators,
*  Hosted at the close of Day 1 - Utility Engagement * 2 Summit passes helping your team build relationships
. ; +h h S fin :
. Sliisied smellareus Partner designation with the organisations defining grid

roundtables: grid operators, . Logo on website, app & purchasing priorities.

manufacturers & suppliers dedicated session
rotate through structured
discussions



Upgrade Your Presence

Maximize impact beyond your core sponsorship with targeted add-ons that extend your brand reach throughout the Summit experience.

Add-On Description Price Range
Coffee Cart Sponsor Branding at coffee stations, table signage, option to place €5,000
MEIGHEIS
Lunch Sponsor Branding in lunch area, signage, verbal acknowledgement €8,000
Branded Lanyards & Badge Logo on official Summit lanyards worn throughout event €9,000
Welcome Bag High-end marketing item included in delegate pack €6,000
Notepads & Pens Branded stationery distributed to all delegates €5,000
Networking Area Branding Branding of informal networking zone €5,000

Post-Event Insight Report Branding on post-event summary shared with all delegates €3,000




Let's Build Your Presence at

We look forward to discussing your involvement in launching
the Grid Delivery Summit. Reach out to our team to explore the
partnership level that best meets your objectives.
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Speaking & Partnership  Sponsorship & Sponsorship &
Opportunities Sales Opportunities Sales Opportunities

ALEXANDRA DA FONTE MARTINS NICOLA ACAMPORA ANIA MESSARA

Senior Content Manager Head of Growth Business Development Manager
T: +44 (0) 203 545 9642 T: +44 (0)203 545 9792 T: +44 (0)204 514 6962

M: +44 (0)7702 809683 M: +44 (0)7702 809683 M: +44 (0)7840 309587

E: alexandra.martins@hyve.group E: nicola.acampora@coilwindingexpo.com E: ania.messara@coilwindingexpo.com
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